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BEAUTY WRITTEN IN STONE
Discover over 300 of the finest stone materials
from the world’s leading quarries.
Interstone Marble and Granite Limited is an exclusive distributor for an assortment
of premium marble, granite, quartz and stone products. Any stone you choose
will be in stock and ready to ship from our extensive warehouse.

Come visit us today to discover what we can do for you!
3240 Langstaff Rd, Unit D Concord, ON L4K 4Z8
905.760.1077 1.866.760.1077 www.interstone.ca

Large-Format Tiles
have met their match
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Premium large-format tile mortar
with polymer
• Innovative low-dust technology
• Polymer-enriched for high performance
and deformability
• Nonsag formula for large-format tile and
stone on wall applications
• Nonslump for large-format tile and stone
on floor applications. Can be used as a
medium bed up to 3/4" (19 mm) thick.
• Smooth and creamy consistency makes
it easy to apply.

Ultraflex LFT is developed with
“green innovation” and is LEED-compliant,
helping to contribute valuable points toward
LEED-certified projects.
Corrosion Inhibitor Enhanced repair
mortars feature proprietary additives
that fortify the passivation layer on
embedded reinforcing steel, enhancing
its resistance to corrosion.
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President’s message
Message du président

Happy Anniversary

TTMAC’s Action Plan celebrates its one-year anniversary

Joyeux anniversaire

Le Plan d’action de l’ACTTM célèbre son premier anniversaire
By / Par Tony Torriano, President
Terrazzo, Tile and Marble Association of Canada /
Association canadienne de terrazzo, tuile et marbre

O

O

ctober marked the one-year anniversary of the
TTMAC Action Plan launch to the Board of
Directors. The Action Plan forms the direction
for the Association and includes a detailed list of
initiatives, actions, timing, costs, streamlining of operating
procedures and financial accountability. This document has
been embraced by the directors and forms the protocol for
our meetings, and was used to report Association activities at
our Annual General Meeting.

ctobre a marqué le premier anniversaire du
lancement du Plan d’action de l’ACTTM. Ce
plan comprend une liste détaillée des initiatives, actions, délais, coûts, rationalisation des
procédures d’exploitation et responsabilité financière. Il a été
adopté par les administrateurs et constitue le protocole de nos
réunions. Nous l’avons utilisé pour faire le rapport des activités
de l’Association lors de notre assemblée générale annuelle.
L’un de nos objectifs était de rendre le fonctionnement de
l’ACTTM plus transparent, de sorte que tout membre puisse
examiner les activités à tout moment. Comme membre de
l’ACTTM, vous avez le privilège de voir ce Plan d’action ainsi
que les documents financiers. Je suis persuadé que vous serez
surpris par les initiatives, les programmes et les progrès qui
se dessinent.

One of our goals was to make the operation of the TTMAC
more transparent to the members, whereby, any member
could review the operation activities at any time. Therefore,
as a member of the TTMAC, it is your privilege to view this
Action Plan along with the financial documents. I am confident that you will be surprised with the initiatives, programs
and progress that are occurring.

Parmi toutes les activités qui ont lieu, il y a une initiative
qui revêt une importance particulière : notre nouvelle série
de séminaires, lancée à Toronto en avril 2009 sous le thème
de la pétrologie. Cet événement conçu pour les architectes,
les concepteurs et les membres de l’industrie est l’un des
moyens que prend l’ACTTM pour promouvoir l’utilisation
de toutes les surfaces dures. En collaboration avec diverses
associations provinciales d’architectes, l’ACTTM a obtenu la
reconnaissance des crédits de formation pour ce séminaire
en Ontario, en Colombie-Britannique et en Alberta Nous
cherchons aussi à faire reconnaître nos séminaires sur
le terrazzo et les carreaux. La capacité de l’Association à
partager ses connaissances avec les professionnels du secteur
aura une influence profonde et positive sur l’avenir de chaque
membre et l’ensemble de l’industrie partout au Canada.

Amongst all the activities that are taking place, there is
one initiative that is of particular importance: our updated
Seminar Series, launched in April 2009 in Toronto, beginning
with the Stoneology seminar. This successful event, created
for architects, designers and industry members, is a method
TTMAC implements to meet one of the primary mandates for
promoting the use of all hard surfaces. In collaboration with
various provincial architectural associations, the TTMAC has
gained core learning credit status for this seminar in Ontario,
British Columbia and Alberta. We are also working towards
core learning credit seminars for Terrazzo and Tile. The
Association’s ability to share knowledge with industry professionals will have a profound and positive influence on the future
of every member and the entire industry across Canada.
HARDSURFACES	
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TABLE ROCK CENTRE

Winner of the 2009 TTMAC Hardsurface Awards – Terrazzo Category
Installed by: Duron Ontario Limited
The Table Rock Visitor Centre Project was a Niagara Parks Commission
expansion of the existing Visitor Centre located at the edge of Niagara
Falls. The existing Visitor Centre dates back to the early 1900s, so special attention was required to the detailing, material choice and overall
aesthetic for the new design and expansion.
A critical design element was the introduction of a new Epoxy terrazzo
floor that would serve not only as a durable surface for the millions of
visitors that would be walking through each year, but also act as a visual
queue for guests and evoke a sense of movement towards the falls.
The floor design begins as a few small swirls, which compound on
each other throughout the building and culminate in the Grand Hall, a
new enclosed viewing area where guests get an up-close, direct view
of the falls.
The curving forms, and deep greens, blues and purples were picked
to resemble the fast-moving Niagara River, which forms Niagara Falls.
The floor design included Marble stone, Mother of Pearl, shell, mirror
and coloured glass particulate, which not only accentuates the idea of
movement, but also gives the entire floor a magical sparkle.
In addition to the formalized geometry, 90 zinc spiral inserts were
installed throughout the terrazzo floor to draw upon some of the historic
designs used elsewhere in the Table Rock Centre Expansion.

Rediscover A True Classic...

Epoxy Terrazzo
DUOCHEM INC.
www.duochem.com
e-mail:
sales_ventes@duochem.com

1 888 577-6421
QUÉBEC
MARITIMES
ONTARIO
WESTERN ONTARIO
WESTERN CANADA
CALGARY
VANCOUVER

General Manager’s message
Message du directeur général

TTMAC Maintains its Growth
With networking and educational opportunities,
TTMAC increases the size and profile of the hard surfaces industry

L’ACTTM poursuit
sa croissance

By / Par Len Thompkins, General Manager
Terrazzo, Tile and Marble Association of Canada /
Association canadienne de terrazzo, tuile et marbre

Avec ses occasions de réseautage et de formation, l’ACTTM accroît la taille et la notoriété de l’industrie.

T

M

he world has been devastated by economic uncertainty, but many of the Terrazzo, Tile and Marble
Association members have experienced significant increases in revenue in 2009. However, there
still remains the uncertainty going into 2010.

ême si le monde a été dévasté par l’incertitude économique, de nombreux membres
de l’ACTTM ont vu leur chiffre d’affaires
augmenter nettement en 2009. Il reste toutefois une certaine incertitude à l’égard de 2010.

TTMAC historically will lose and gain 10 members each year.
In 2009, TTMAC lost 10 members and so far has brought on
over 24 new members. The majority of those leaving did so
because they never participated with TTMAC to grow the
industry and their business, or they had joined specifically
to qualify in a tender process as a member of the association.

L’ACTTM perd et gagne typiquement une dizaine de
membres par année. Depuis le début de 2009, elle en a
perdu 10 et gagné 24. La majorité des entreprises qui nous
quitte le font parce qu’elles n’ont jamais participé à l’ACTTM
pour développer l’industrie et leurs affaires ou parce qu’elles
avaient adhéré pour satisfaire à un appel d’offres.

Throughout 2009, we have stressed that members must
be involved; this includes participating in events, training
programs, or volunteering on a committee. Networking
allows members to be involved and to take a leadership
role in raising the profile of the hard surface industry and
increasing the overall market for our products.

Tout au long de l’année 2009, nous avons souligné que les
membres doivent participer aux événements, aux formations
ou aux comités. Le réseautage permet aux membres de s’engager et de jouer un rôle de leader pour accroître la notoriété
de l’industrie et son marché.

TTMAC has worked to establish relationships with architectural associations and position TTMAC as a valuable resource for professional and technical educational
programs. Stoneology was our first Core Learning Unit
program that was conducted in Toronto and Vancouver
this year, with another two seminars scheduled in Toronto
in December. Stoneology and courses on Tile, Terrazzo and
Maintenance are being developed for the 2010 and 2011
ConEd cycle.

L’ACTTM a fait des démarches auprès des associations
d’architectes et pour se positionner comme une ressource
de grande valeur dans les programmes de formation professionnelle et technique. La pétrologie était notre premier
programme de formation de base que nous avons donné
à Toronto et à Vancouver cette année, avec deux autres
séminaires prévus à Toronto en décembre. La pétrologie et
des cours sur l’entretien des carreaux et du terrazzo sont en
développement pour le cycle de formation continue de 2010
et 2011.

As we face 2010, the Terrazzo, Tile and Marble Association
and its members are well positioned to increase the size of
the hard surface market. In tough economic times, people
and businesses want to be associated with strategically
focused, well-managed associations that are dedicated to the
growth of the industry.

Alors que 2010 approche, l’ACTTM et ses membres sont bien
positionnés pour accroître la taille du marché des surfaces
dures. Dans des périodes de difficultés économiques, les gens
et les entreprises veulent s’allier à des associations axées sur
la stratégie, bien gérées et qui se consacrent à la croissance de
l’industrie.

HARDSURFACES	
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PROMA INTRODUCES REVOLUTIONARY PRIMER
Using the latest acrylic advancements
from the World’s largest chemical companies, Proma® has engineered a revolutionary new primer that can ready nearly any
surface for leveling underlayments and
toppings without the need for demolition,
scarifying or shotblasting!
Pro SuperPrime …
• Creates tenacious bonds to nearly any
substrate with at least 72 psi (0.5 MPa)
tensile bond strength, such as:
• Cured concrete (28 days)
• Exterior-grade plywood
• Existing ceramic and quarry tiles,
porcelain, granite and marble
• Existing VAT, VCT, non-cushioned
vinyl sheet goods, homogeneous
PVC flooring
• Metal such as steel, copper, stainless
steel, aluminum or lead
• Eliminates demolition of existing
floors, which reduces the impact on
landfills
• Applies easily with a push broom
• Is colored when dry for easy detection on the surface to help ensure
full coverage
• Reduces substrate porosity
• Contributes to LEED® objectives and
requirements
• Is part of an unbeatable floor prep system when used with Pro Plan and Pro
BetoPlan self-leveling underlayments
and the NEW Pro Plan WS self-leveling topping and wear surface
Pro SuperPrime is just one more in a line of
revolutionary innovations from Proma, the
industry leader in quality and technology.

installation. Eric James Broggi (the founder’s son) leads PROMA today and into
the future through a steadfast commitment to his father’s vision combined with
continuous improvement, investment
into the success of the company and its
customers, and a pledge of environmental
responsibility. Proma’s longevity is a testament to the success of doing business in a

personalized way, which has propelled the
company’s growth in a market where impersonal corporate cultures have been the
trend. Through a steadfast commitment
to the founder’s timeless vision, the company looks forward as a true market leader,
changing the way business is conducted in
the tile and stone industry now and into
the future.

Eliminate
Shotblasting and
Scarifying with
Pro SuperPrime !
™

Using the latest acrylic advancements from the
World’s largest chemical companies, PROMA has
engineered a revolutionary new primer that can
ready nearly any surface for leveling underlayments
and toppings without the need for scarifying
or shotblasting!

T E C H N O L O G Y

NO SCARIFYING • NO SHOTBLASTING
TENACIOUS BONDS • SAVES TIME & MONEY
TM

w Creates tenacious bonds to
nearly any substrate
w Eliminates demolition
w Applies easily with
a push broom
w Reduces substrate porosity

Proma is a Canadian-based, family-owned
and run business with a family approach
to doing business. In 1993, Mr. Gianni
Broggi had a vision to create a tile and
stone installation materials manufacturer
that conducted business differently than
companies already in the market. Today,
PROMA offers one of the broadest and
highest quality product lines available
to the market for tile and stone

Pro_SuperPrime_adCovHalf_v0921091 1
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2009 Award Winners

Terrazzo Category
TABLE ROCK
VISITOR CENTRE

Submitted by:
Duron Ontario Ltd.
Architect:
Peckham, Guyton
Albers & Viets Inc.
General
Contractor:
Charter Building
Company
Supplier:
Duochem Inc.

Owner: Niagara
Parks Commission

HARDSURFACES	

Manufactured Tile Category

PROMENADE MALL
Submitted
by: Maple Terrazzo,
Marble & Tile Inc. &
Mapei Inc.  
Architect: Queens
Quay Architects
Owner:
Cadillac Fairview
General Contractor:
EllisDon
Corporation
10

LA VOIX DE L’INDUSTRIE DES SURFACES DURES

Natural Stone Category

CANACCORD
CAPITAL
Submitted by: Ciot
Architect:
IBI Group
General
Contractor:
P&R Desjardins
Construction Inc.
Owner: Canaccord
Capital Corp.
Trade Contractor:
Carrelages Or Inc.

Unique Special Award Category
THE WEDGEWOOD
RETIREMENT
RESORT
Submitted by:
Olympia Tile
International Inc.
Architect: Ralph
Vandenberg
Architects
General
Contractor: Daoust
Construction
Owner: Madhu &
Sabby Duthie
Trade Contractor:
Maggio Flooring
HARDSURFACES	
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2009 Award Winners

Technical Product Application

BATHROOM WITH TILE SHOWER

Submitted by: Schluter Systems Canada Inc.
& Ceramiques Hugo Sanchez Inc.

HARDSURFACES	

Judges Award of Merit

TERRAZZO STAIRCASE IN
A PRIVATE RESIDENCE
Submitted by:
Franklin Terrazzo Company Inc.
Architect: David Polowick Design
Designer: David Polowick &
Jeff Vanderlinden
12
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Residential Category

MCCULLOCH
RESIDENCE
Submitted by:
Olympia Tile
International Inc.
Designer:
McCulloch &
Associates
Trade
Contractor:
Mega Tile

Project of the Year

CANACCORD
CAPITAL
Submitted by: Ciot
Architect:
IBI Group
General
Contractor:
P&R Desjardins
Construction Inc.
Owner: Canaccord
Capital Corp.
Trade Contractor:
Carrelages Or Inc.
HARDSURFACES	
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2009 Award Winners

Honourable Mentions

HARDSURFACES	

BELL CAMPUS

Submitted by: Flextile Ltd. and
Olympia Tile International

LOCAL 183

Submitted by: Centura

THE CASINO WINDSOR

Submitted by: Terrazzo, Mosaic & Tile Co.

STUDIO DE BEAUTE DA MONDE

Submitted by: Schluter Systems Canada &
Ceramique Atlantis
14
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ST. JOHN’S COUNTY ADMINISTRATION BUILDING
Submitted by: Franklin Terrazzo Company

BENTALL 5 PHASE II

Submitted by: Star Tile Co. Ltd.

THE ELMWOOD SPA

Submitted by: Schluter Systems Canada

THE GRAND VILLA CASINO

Submitted by: Apex Granite & Tile
HARDSURFACES	
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2009 Award Winners

Honourable Mentions

HARDSURFACES	

TRIPLE DRAIN/CUSTOM SHOWER
Submitted by: Schluter Systems
Canada & The Waterproofing Co.

THE LAST TILE JOB

Submitted by: Schluter Systems Canada &
The Waterproofing Co.

CONDOMINIUM ENTRANCE

Submitted by: Schluter Systems Canada &
Ceramiques Hugo Sanchez

WINTER GARDEN

Submitted by: Schluter Systems Canada &
Ceramiques Hugo Sanchez
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Concrete Flooring, Epoxy Flooring,
Waterprooﬁng, Building Restoration
and Coating Specialists

TTMAC ON-SITE INSPECTION
SERVICE
THE PREMIER AUTHORITY FOR THE
HARDSURFACE INDUSTRY
EXPERT ANALYSIS OF TERRAZZO, TILE & MARBLE
INSTALLATIONS
RESIDENTIAL, COMMERCIAL, INDUSTRIAL
AND INSTITUTIONAL
TTMAC INSPECTION REPORTS INCLUDE:
• EXPERIENCED INSPECTORS
• THIRD PARTY UNBIASED REPORTING
• COAST TO COAST AVAILABILITY
• DETAILED ANALYSIS OF ISSUES
• DETAILED REPORTS AND PHOTOGRAPHS
EXCELLENT RESOURCE FOR CONFLICT RESOLUTION
TRUST THE PEOPLE WHO SET THE INDUSTRY
STANDARDS
TERRAZZO, TILE AND MARBLE ASSOCIATION OF CANADA
L’ASSOCIATION CANADIENNE DE TERRAZZO, TUILE ET MARBRE
163 Buttermill Avenue, Unit 8, Concord, Ontario L4K 3X8
T: 905.660.9640 800.201.8599 F: 905.660.0513

Vancouver

Showroom/Office
2770 Bentall Street
Vancouver, BC V5M 4H4
Tel: 604.251.8995
Fax: 604.251.3987

HARDSURFACES	

Calgary

Showroom/Office
3201 Ogden Road S.E. Unit 11
Calgary, Alberta T2G 4N4
Tel: 403.255.2566
Fax: 403.255.3143

Toronto

Showroom/Office
40 Graniteridge Road
Concord, ON L4K 5M8
Tel: 905.738.2099
Fax: 905.738.1698

Quality, Experience, Award winning
ISO 9001 Certified
Concrete Restoration
Concrete Flooring
Waterproofing
Epoxy Terrazzo Flooring
Since 1959
Trust
An ISO 9001 Certified Company

Duron Ontario Ltd. 1860 Shawson Drive, Mississauga, Ontario L4W 1R7
Tel.: (905) 670-1998 Fax: (905) 670-4662
www.duron.ca

Edmonton

Showroom/Office
11117 - 184 St.
Edmonton, Alberta T5S 2L6
Tel: 780.489.9490
Fax: 780.489.9492
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specification manual

The 09 30 00 Tile
Specification Manual
has arrived!
With updated content and new definitions and details,
the latest edition addresses some controversial issues
By Len Tompkins

H

Next, while the drawings were in the works, content had to be
updated, new items inserted and the committee of hard-working
volunteers had to scrutinize all details, come to decisions on
every change along with existing content, and where to place
every change. Volunteers worked through coffee breaks, lunch
hours, airplane trips and even vacations in order to deliver their
new baby, the 2009/2010 Tile Specification Guide. The 09 30
00 Manual exceeded its full term and came into this world with
a great deal of trepidation in September, slightly past its due
date and weighing in at over one kilogram.

istory has taught me that the gestation time
to update, edit and publish a technical guide
with a committee is longer than the 22-month
gestation time required for an elephant to
conceive and then deliver an elephant calf, which enters this
world at approximately 120 kilograms. Both numbers are
large and possibly hard to comprehend but very comparable.
The Maintenance Manual was finally released for printing
last December, and while we were waiting for its delivery,
we also had another “bundle of joy” being nurtured through
the process. First there was a committee desire to update
and redraw over 85 existing drawings and then create new
CAD drawings for the new changes in the 09 30 00 Tile
Specification Guide.

Eager enthusiasts can now view the Tile Specification Guide
and its many changes by contacting the TTMAC office and
placing an order for your personal copy. No adoption papers
are required, just your Visa or MasterCard information.

B ERNARDO GROUP LIMITED

EURO-CAN

TILE LTD.

MARBLE AND GRANITE LTD.

John Vani

Ron Vit

580 HORTON STREET
LONDON, ON N6B 1M7
Phone: (519) 438-5159
Fax: (519) 433-2531
FRANK BARATTA

Serving Your Needs in the
Stone and Tile Industry.

Commercial Flooring Specialists and
Granite and Marble Manufacturers Serving London and Area
For Over 75 Years

Fabrication & Installation

Marble
and
Granite

Email:
Office: 604-540-7670
info@bridgewatertile.com
Fax:
604-540-7680
524 Sharpe, New Westminster, BC V3M 4R2

HARDSURFACES	
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- Importers
- Fabricators
- Installation
- Retailers

• Marble
• Terrazzo
• Tile
• Resilient
• Carpet
• Seamless Flooring
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Some other interesting changes that
readers will look forward to seeing is
the LEED description in the “Notes to
the Professional” section.
For those interested in a highlight
package of the changes, we have asked
the doctors in charge of the delivery,
Dale Kempster and Elaine Cook, for
details.
First, since heated floors both for
secondary/comfort heating or primary
heating has become so popular, three
new details have been added:

HARDSURFACES	

•	DETAIL 314F-2009/2010 C1: THIN
ELECTRIC HEATING CABLE WITH
CEMENTITIOUS SELF-LEVELING ON
PLYWOOD INTERIOR ONLY
•	DETAIL 314F-2009/2010 -C2:
MODULAR SCREED SYSTEM OVER
PLYWOOD
•	DETAIL 314F-2009/2010 G
MODULAR SCREED SYSTEM OVER
CONCRETE

19	THE VOICE OF THE HARD SURFACES INDUSTRY

With the proliferation of prefabricated benches for showers this was addressed in:
•	DETAIL 319SR-2009/2010 TILE ON SHOWER RECEPTORS PREFABRICATED
BENCH
Concerns going over concrete under 28 days old was acknowledged in:
•	DETAIL 311F-2009/2010 D – UNCOUPLING OVER GREEN/YOUNG CONCRETE
The next big change was in exterior decks where with the changes in the National
Building Code, all decks that are not flow through even when not under living space
now requires a certified (CUL) roofing membrane was identified in:
•	DETAIL 325ED -2009/2010 EXTERIOR DECKS
Also, added for this year are two new details addressing some of the more controversial technological advancements in the tile industry with the advent of Large Format

tiles. These details specifically call out
the required flatness of the substrates
and the tolerances of the grout joint
size vis-à-vis the warpage of the tile.
•	DETAIL329LFT - 2009/2010
LARGE FORMAT TILE ON INTERIOR
FLOORS
•	DETAIL 330LFTW - 2009/2010
LARGE FORMAT TILE ON INTERIOR
WALLS
The last new details are a section
in themselves addressing another
relatively controversial area in the tile
industry: sound control systems on
concrete and wood frame construction. The purpose of this whole new
section was to try to allow an architect
or builder/developer to be able to
determine which product is suitable
for their particular application. When
selecting a proprietary product, the
specifier can ask the manufacturer
representative which of the six floor
assemblies was used to achieve their
IIC (Impact Insulation Class) numbers
using ASTM E-492 or in the field using
ASTM E-1007.
•	DETAIL- 331F-SC-2009/2010
SOUND CONTROL SYSTEMS ON
INTERIOR FLOORS A, B,C, D, E, F
Another interesting change that
readers will look forward to seeing is
the LEED description in the “Notes
to the Professional” section. LEED,
which stands for Leadership in Energy
and Environmental Design, has really
caused a lot of attention in the architectural and design community and it has
evolved and changed very rapidly over
the past few years.
Lastly, a few new definition/descriptions were added to the “Installation
Materials Section.” The following were
added to this section:
•	Medium bed latex-Portland cement
mortar (ANSI A118.4)
• Self-levelling Mortars
The Terrazzo, Tile and Marble Association of Canada would like to thank all
of the committee members for their
commitment and dedication to the
project and the hard surface industry.

HARDSURFACES	
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Terrazzo
Tile & Marble
Association of Canada

TTMAC

L’association Canadienne De Terrazzo, Tuile et Marbre

BE CURRENT
ORDER UPDATED SPECIFICATION GUIDES TODAY
09 30 00
Tile Installation Manual

A necessary addition to any library, this specication guide has
been reformatted and updated to include new details pertaining
to the installation of gypsum based underlayments, sound control,
installing over green concrete as well as incorporating the new
master specication format and division numbers. Also included
are new details outlining the installation of glass format tile.

09 66 00
Terrazzo Installation
Manual

Updated with the new master specication format, this edition has
been rewritten to provide user- friendly access to all information
pertaining to terrazzo installations, including the addition of
LEED information, new details, glossary terms and the history of
terrazzo.

Dimension Stone
Guide

This new guide has been completely rewritten as an education tool,
not only to assist in the understanding of natural stone but also
to provide guidelines pertaining to the most current procedures
required for successful installations. A “must have” for every
ofce.

Hard Surface
Maintenance Guide

This maintenance guide has been compiled as a means of
simplifying and standardizing maintenance procedures for terrazzo,
tile and natural stone installations. With appropriate maintenance
procedures, hard surface products will last a lifetime. A “must
have” publication!.

HARDSURFACES	
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HARD SURFACE
MAINTENANCE GUIDE

maintenance guide

Mission Parameters
Consumer awareness remains the goal of the new
Hard Surface Maintenance Guide
By Kenton Smith

I

T E R R A Z ZO, T I L E A N D M A R B L
E A S S O C I AT I O N O F C A N A D A
L’ASSO CIATION CANAD IENNE DE
TERRAZ ZO, TUILE ET MARBR E

t’s been some time, but an updated edition of the
Terrazzo Tile and Marble Association of Canada’s Hard
Surface Maintenance Guide materialized.

Necessitated by the proliferation of newly popular
products such as natural stone, metallic tile and glass tile
— the last two of which have become extremely popular in
residential and commercial spaces — the purpose of the new
guide nonetheless remains the same: to provide general
recommendations for the care and maintenance of hard floor
and wall floor surfaces.

With the exception of
based flooring, the
Surface Maintenance
addresses “the entire
of hard surfaces”

With the exception of wood-based flooring, the Hard Surface
Maintenance Guide addresses “the entire scope of hard
surfaces,” says Estelle Davis, Chairperson of the TTMAC
Technical Committee, which oversaw the production of the
new guide. Homeowners and property owners need to understand the materials that make up their properties, Davis says,
especially since “different products have different quirks.”

woodHard
Guide
scope

- Estelle Davis, Chairperson,
TTMAC Technical Committee

THE BRICK AND ALLIED CRAFT UNION OF CANADA
“Do it Once, Do it Right, Hire Union”
Kerry Wilson - President
180 Attwell Dr., Suite 130, Etobicoke, ON M9W 6A9
Phone: (416) 239-7374 ~ Fax: (416) 236-0200 ~ Email: bacu@rogers.com
HARDSURFACES	
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“As an association, we have an obligation to educate the industry and the
consumer.”
What the guide provides to both industry
professionals and the end-user is a very
meticulous, step-by-step guide to caring
for the included hard-surface materials.
The bases of stain removal, sealers, and
routine care are all covered. The guide
also contains a FAQ section, a glossary,
and a metric conversion chart to make
it as comprehensive and user-friendly as
possible.

LIGHTWEIGHT
SOLUTIONS
easymat

tm

soundGard® teChnoloGy
A versatile underlayment
for setting tile and stone
with sound reduction and
crack prevention properties.
with

The focus, for the most part, is on postinstallation, starting with post-installation
cleaning. While this is really the responsibility of the installer, the Guide facilitates consumer awareness by clarifying
exactly what the installer really should
be doing, whether the space in question is commercial or residential. There
is also a section on neglected surfaces,
which falls under the category of heavyduty cleaning and is most applicable to
scenarios in which a property owner has
taken possession of an empty space.
Finally there is a key section on routine
cleaning and maintenance, which is
broken down by product class: glass tile,
metallic tile, ceramic tile, porcelain, etc.
Each product is then further discussed
on a point-by-point basis. This, says
Davis, is the area that’s most directly
addressed to the layman: the guide
introduces the reader to each product,
and it specifies the do’s and don’ts
with regard to procedures and relevant
cleaning agents in easy-to-follow instructions. Simple procedures such as testing
sealers are also detailed.
Good care and maintenance are the
“key elements” with regards to maximizing the durability and beauty of
hard surfaces, says Bill Tran, Director
of Tech Services for Custom Building
Products and Aqua Mix, and consultant
for the new guide. Indeed, the Guide’s
emphasis is upon keeping products
as close to their original conditions as
possible. Correct information regarding
necessary upkeep is therefore essential.

HARDSURFACES	

Prism
sureColor
Grout
®

®

Prism offers consistent color
with no shading regardless
of tile type, temperature
or humidty.

International Union of Bricklayers
& Allied Craftworkers - Local #2 BC
I.U.B.A.C. - Proudly serving members of the trowel trades in B.C. since 1898.
For information on membership & training please contact:

604-584-2021
or e-mail us at info@bac2bc.org
www.bac2bc.com
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TERRAZZO, TILE AND MARBLE ASSOCIATION OF CANADA
L’ASSOCIATION CANADIENNE DE TERRAZZO, TUILE ET MARBRE

2009 CO-OPERATIVE MARKETING
PROGRAM SPONSORS
Platinum Sponsorship

Dal Tile Canada Inc.
Schluter Systems Canada Inc.

Gold Sponsorship

Duochem Inc.
Flextile Limited
Olympia Tile International Inc.

Silver Sponsorship

Apex Granite & Tile Inc.
Bridgewater Tile Limited
Franklin Terrazzo Company Inc.
Maple Terrazzo, Marble & Tile Inc.
Sherwin Williams/General Polymers
Twin City Tile Co. Ltd.

Bronze Sponsorship

Butler & Butler Tile Setting Ltd.
Crossroads Tile Ltd.
Key Resin Company

What the guide provides to both industry professionals and the
end-user is a very meticulous, step-by-step guide to caring for the
included hard-surface materials.
And that’s the thing: Tran says there
is “a lot of misinformation out there”
about how to care for hard-surface
products. Many people use absolutely the wrong product to clean a
particular material, such as an acidbased cleaner for metallic surfaces; in
fact, the only time Tran says he recommends acids as necessary is for the
removal of grout. The adverse effects
of using the wrong cleaning products
for the wrong surfaces have resulted
in a lot of customer dissatisfaction and
subsequent “badmouthing” of the hard
surface industry.
Hence, what Tran tries to do — and what
the Guide does as well — is promote
a preventive approach to clients, not
unlike a dentist or doctor would for a
patient. Tran says people often don’t
realize the importance of care and
maintenance until they actually see
the build-up on a surface with their
own eyes. Good general practices
observed over time, however, would
have prevented the problem before
it started. A good neutral pH cleaner
used regularly prevents buildup; it
really can be just that simple. Regular
mopping and sweeping are perhaps the
most low-maintenance measures of all.
Unfortunately, Tran says, most people
seem to tend towards “overkill.”

Len Tompkins, General Manager of
the TTMAC, explains that when one
buys a particular product, one has to
do the research if there’s to be any
chance the product will live up to
one’s expectations. “There’s more
involved in the care and maintenance of these products than people
realize,” he says, adding that the
guide is something any property
owner should review before any hard
surface product is bought, let alone
installed. Otherwise, “it’s like getting
a new refrigerator without a manual.”
The process of putting the guide
together took about one year from start
to print and involved regular meetings of
the TTMAC’s specification committee.
The Guide is reviewed on a volunteer
basis by a committee of industry professionals — suppliers, manufacturers and
technical consultants — that brings
decades of experience to the table.
Once people committed, Davis says,
things fell together rather smoothly
— although “there have been days,”
she laughs. The real trick was simply
getting the committee together on a
regular basis. Tran himself got a draft
and “did a lot of red-lining,” identifying
some minor disagreements but ultimately walking away feeling there was
nothing glaringly incorrect.

Revenue derived from sales of the Guide
goes back into the non-profit TTMAC in
order to enable the organization to meet
its mandate of informing the marketplace and establishing levels of standardization. The TTMAC also provides a
variety of seminars for contractors and
industry professionals.
“We are trying to give the industry as
much long-term credibility as possible,
and the best way to do that is honestly,”
says Tran.
The new edition of the Hard Surface
Maintenance Guide can be ordered
through the TTMAC website: $10 for
members, $25 for non-members.

Trowel Trades Training
Association
Proud Promoters and Trainers in the Masonry, Tile and Cement Industries
For information on training in the Trowel Trades please contact us at:
Phone: 604-580-2463
E-Mail: info@bac2bc.org

www.troweltradetraining.com
HARDSURFACES	
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education

Stoneology
TTMAC course provides first-class
learning for industry professionals

S

ince 1944 the Terrazzo, Tile and Marble Association of
Canada (TTMAC) has been working with the industry
to develop standards and specifications and to document and publish this information for the hard surface
industry. The emphasis throughout the years has been to work
with suppliers and contractors to bring new products, applications, techniques and training to trades people in the industry.

writers are invited to a full day of seminars on hard surface
products and applications. In the past, the event has been
presented by supplier members and TTMAC volunteers who
put on an outstanding educational program for all guests.
Members of the Architectural Institute of British Columbia
(AIBC) receive learning credits for their attendance and gain
new valuable information to take back to their workplace.

While TTMAC has been very effective in implementing initiatives for contractors for over 50 years, little has been done to
develop the knowledge base of professionals such as architects, designers and specification writers. The association and

With the success of the Vancouver Tech Expo well documented,
the TTMAC built into their 2009 operating plan an initiative
entitled Stoneology that aimed to deliver a first-class learning
experience for architects, designers and specification writers.
The course was then evaluated by the architectural associations in Ontario and British Columbia, and TTMAC received
Six Core Learning Units for Stoneology from both provinces.

The Terrazzo, Tile and Marble
Association of Canada with
Stoneology was able to provide a
very cost-effective, content-rich
and professionally presented
learning experience

The Terrazzo, Tile and Marble Association of Canada has
now successfully completed Stoneology seminars in Toronto
(one in April 2009) and Vancouver (one in October 2009),
with extraordinarily positive feedback from all participants.
The seminars were presented by Fred Jackson of the Austin,
Texas-based Estudio Group. Fred has over 25 years experience that encompasses all aspects of the industry including
installation, fabrication, and restoration of natural stone,
tile and wood. He is an instructor for the Marble Institute of
America, The Building Stone Institute, and The Ceramic Tile
Institute of America, and he is an often sought-after presenter
at conferences such as Coverings, KBIS and BSI conferences.

its branches and suppliers have been active in conducting
“lunch and learns” at these professionals’ offices for years.
These events are time consuming to plan and difficult to
schedule. Participation in them is limited by the size of the firm
interested, and they are very expensive to implement given
the time constraints that industry professionals work with.

The Stoneology seminar content includes Stone Quarrying,
Selection, and Proper Application; Stone testing, specifying, fabrication, and install recommendations; Care and
Maintenance of Stone; and Green Issues of Natural Stone. The
seminar concludes with a lengthy question-and-answer session.

The TTMAC has for several years, in British Columbia, held
a Tech Expo where architects, designers and specification

HARDSURFACES	
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Participants were asked to complete a comments page with
97 per cent of those in attendance completing the form.
Comments were very gratifying and over 90 per cent were
prepared to recommend the seminar to other architects;
some of the noteworthy comments include:

Due to demand, we will be conducting two more one-day
Stoneology seminars in our Toronto office: one on December
1 and another one on December 3, 2009. Registration forms
will be available on our website, www.ttmac.com, and we
will be sending information to Ontario Architect Association
members in southern and central Ontario in late October.

“Great insight into hard surfaces.”
“Very informative, worth the investment!”
“Time well spent.”
“Highly recommend the seminar.”
The Terrazzo, Tile and Marble Association of Canada with
Stoneology was able to provide a very cost-effective, contentrich and professionally presented learning experience, while
raising the profile of the hard surface industry to architects in
Ontario and British Columbia.

The Terrazzo, Tile and Marble Association has now received
Core Learning Provider Status from the Alberta Architects
Association for Stoneology in 2010 and will be including a
one-day Stoneology Seminar at our Annual Convention in
Calgary, Alberta, in June 2010. This seminar will be presented
on June 17 and will be open to all Alberta Architects Association
members, designers, specification writers and members.
Our 2010 Action Plans call for the development of Core
Learning programs in Tile and Terrazzo to augment Stoneology,
and the rollout of these programs to other provinces is scheduled for early 2010.

Business Showcase
QUALITY & SERVICE FIRST
25 YEARS EXPERIENCE

1-888-532-1104

• SUPPLY & INSTALL
• GRANITE
• CERAMIC
• PORCELAIN
• ALL NATURAL STONE
VISIT OUR ONLINE GALLERY
WWW.ALLCANADIANTILE.COM

Professional Installation of Concrete Floors,
Ceramic Tile, Terrazzo and Granite Countertops

Proudly Serving You Since 1953
1260 KELLY LAKE ROAD
SUDBURY ONTARIO P3E 5P4
(705) 673-5213 FAX: (705) 673-1383
info@centistile.com
HARDSURFACES	

Suppliers of
SLATE
GRANITE
MARBLE
LIMESTONE
from around the world
Phone 604-207-0126
Fax 604-207-0176
E-mail rick@universalslate.ca
Showroom: 12380 Vickers Way, Richmond, BC V6V 1H9
See our products and colours on line at www.universalslate.ca
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MAKE SURE THE JOB IS DONE RIGHT
THE FIRST TIME
TEST YOUR FLOOR ASSEMBLY USING
THE UNIVERSAL FLOOR TESTER

MAKE SURE THE JOB IS DONE RIGHT!

This type of testing provides a standardized procedure
for evaluating performance of floor tile installations
under conditions similar to actual site conditions.

USE THE PROFESSIONAL SERVICES PROVIDED BY THE
PREMIER AUTHORITY FOR THE HARDSURFACE INDUSTRY.

• Test for an ASTM-C627 designation
• Test long-span joists, underlayments, bonding material, tile
and grout
• Test antifracture membranes and concrete cracking

VERISPEC

THE PRE AND POST SPECIFICATION SERVICE

• Specification development and verification prior to tender
• Verification of tile, components and installation materials
• On-site verification of materials “as specified” and procedures

UNIVERSAL FLOOR TESTER

Test for system suitability for:

A STANDARDIZED PROCEDURE FOR EVALUATING THE PERFORMANCE OF FLOOR
TILE INSTALLATIONS

Residential
Light Commercial
Commercial
Heavy Duty Commercial
Extra Heavy Duty Commercial

• Test long span joints, underlayments, bonding material, tile and grout
• Test antifracture membranes and concrete cracking
• Test for an ASTM-C627 designation for residential through to extra heavy
duty commercial applications

ON-SITE INSPECTION SERVICES

FOR RESIDENTIAL COMMERICAL, INDUSTRIAL PROPERTIES

•
•
•
•

Experienced qualified inspectors
Third Party unbiased reporting for conflict resolution
Detailed analysis of issues
Detailed reports with pictures, conclusions and recommendations

TERRAZZO, TILE AND MARBLE ASSOCIATION OF CANADA
L’ASSOCIATION CANADIENNE DE TERRAZZO, TUILE ET MARBRE
Head Office: T: 905.660.9640 800.201.8599 F: 905.660.0513
Western Office: T: 604.294.6885 F: 604.294.2406
email: association@ttmac.com web site: ttmac.com

Les Céramiques & Granites Nationale Ltée.
National Ceramic & Granite Ltd.

James Mannella
Président

9770, boul. St. Laurent
Montréal, Québec H3L 2N3
Tél.: (514) 383-8380
Fax: (514) 383-6683

For updates and
the latest news
check out...

Franklin Terrazzo Company Inc.
Jeff Vanderlinden

22786 Eastlawn Drive
RR#4 • Chatham, Ontario
N7M 5J4
Cell: 519.359.9445
Tel:
519.352.8016
Fax:
519.352.9454

“Terrazzo is our business”

www.ttmac.com

www.FranklInTerrazzo.Com
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2010 TTMAC events

FEBRUARY

JULY

Board of Directors Meeting Toronto

TTMAC Golf Tournament Toronto

Bocce Night Toronto
AUGUST
MARCH

TTMAC Golf Tournament Vancouver

Installation Seminar Vancouver
SEPTEMBER
APRIL

Stoneology Vancouver

Installation Seminar Vancouver

Installation Seminar Kelowna

Stoneology Toronto
OCTOBER
MAY

Board of Directors Meeting Toronto

Installation Seminar Vancouver

Installation Seminar Vancouver

Bocce Night Vancouver

10th Annual Social Night Toronto

Stoneology Halifax
NOVEMBER
JUNE

Tech Expo Vancouver

Convention Calgary

Installation Seminar Vancouver

Board of Directors Meeting Calgary
Stoneology Calgary

DECEMBER
Christmas Party Vancouver

HARDSURFACES	
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Schluter®-Shower System

A complete, integrated assembly for tiled showers
• Waterproof / vaportight assembly that prevents mold growth
• Bonded waterproofing eliminates need for pan liners and cement backerboard
• Simple and easy to install; ready to tile in hours

5

1. KERDI

waterproofing membrane
and vapor retarder

1

2. KERDI-DRAIN
3. KERDI-BAND

1

waterproofing strip

3

4. Prefabricated curb
5. Prefabricated tray

2

(available in different sizes)

5
4

4

3
2

For your free copy of the Schluter®-Shower System Installation Handbook, visit:

www.schluter.com or call 1-800-667-8746

Finishing the job with precision.
Husqvarna’s Super Tilematic TS 250 XL3 is designed for high production cutting of large tile, stone and
masonry. It can diagonally cut 24" tile and rip cut 34" tile. The optional cutting cart (shown), makes cutting
large format tile even easier. The TS 250 XL3 features a 1-1/2 hp high torque, continuous duty Baldor motor
made exclusively for Husqvarna. A premium 3VX belt drives the blade at the proper speed, ensuring less
vibrations and smooth cuts every time.
The Husqvarna Tilematic TS 250 X3 has a majority of the same features as the XL3, however it diagonally
cuts 18" tile and rip cuts 24" tile.
HUSQVARNA CONSTRUCTION PRODUCTS
2077 Bond Street • North Bay, Ontario P1B 8J8 • T 800-461-9589 • F 800-728-1907
www.husqvarnacp.com
Copyright © 2009 Husqvarna AB (publ.). All rights reserved. Husqvarna is a registered trademark of Husqvarna AB (publ.).

